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Twelve Days of Christmas
A CHRISTMAS television and radio campaign is being used to showcase the work of Greater Manchester Police watchdogs.

Greater Manchester Police Authority (GMPA) has legal responsibility for ensuring local residents receive a good and continuously improving police service.

A wealth of work takes place to ensure this happens and a media campaign running over the twelve days of Christmas has been launched to highlight the work local communities may be interested in.

GMPA Chairman Cllr Paul Murphy said: “We do lots of work which has a positive impact on communities and we recognise more can be done to improve awareness.

“We wanted to address this by adopting an approach capable of reaching as many people as possible, in an easy to understand way. We’re confident the Christmas media campaign will achieve that.

“As far as we know, we’re the first police authority to use television to raise awareness of police authority work in this way.

“I hope it sends out the message that we are an organisation which is committed to using new and creative approaches to communicating with local people.”

The campaign is running on Channel M and Century Radio over the 12 days of Christmas. Four adverts will be used during this time to raise awareness of different elements of authority work.

The areas of work are as follows:

· The use of some of the police portion of the council tax bill to provide 104 extra police officers.

· GMPA’s three volunteer schemes – Appropriate Adults, Independent Advisory Groups and Independent Custody Visitors.

· Good police performance in 2008 and plans to improve in 2009.

· The provision of grants to local charities and good causes through the Police Property Act Fund scheme.
The campaign will conclude with a call for action advert broadcast from December 25 -  31, which encourages people to contact GMPA with their views about policing. 

Newspaper adverts were used throughout Greater Manchester to promote the television and radio elements of the 12 Days of Christmas campaign in the run up to the first broadcast date (Dec 13). 

In addition, web versions of the television ads are being used on the community pages of the Manchester Evening News website.

For a sneak preview of all the television ads in the series visit, GMPA’s You Tube channel http://www.youtube.com/GMPA1
ENDS
Notes to Editors
GMPA is made up of 19 members. Ten members are councillors, one from each of the 10 local councils which make up Greater Manchester. The remaining nine are independent members, one of which must be a magistrate. See http://www.gmpa.gov.uk/about/about-members.htm for details of all members.
Greater Manchester Police Authority (GMPA) is an independent, statutory body charged with monitoring the performance of Greater Manchester Police.  It controls an annual budget of more than £500 million, appoints the Chief Constable and other senior officers and consults widely on policing matters. 

The function of GMPA is to ensure Greater Manchester Police force is efficient, effective and accountable to local people.  While the responsibility for delivering policing services lies with the chief constable, responsibility for monitoring – on behalf of local people – how well those services are being delivered belongs to the police authority.   

For further information contact Donna Bell, Strategic Communications Officer, Greater Manchester Police Authority on 0161 793 3092; mobile: 0776 655 0104; email donna.bell@gmpa.gov.uk 










